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In 2011 / early 2012 there was
a tendency of growth of beer
production

The industry is characterized by
the presence of foreign investors
holding shares of Belarusian
companies

«Heineken in Belarus» replaced
Krinitsa OJSC and took the
leading position on the
Belarusian market

In Belarus beer consumption
per person amounted to 52.6
liters

There is a possible risk of further
decline in beer consumption due
to the increase in excise taxes

Thereis a decline in the share
of imported beer to the
Belarusian market
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In general, for the last 6 years, beer production in Belarus increased by 13.9 mn dal (1.4
times). During the reported period the dynamics of beer production was positive except
for its decline in 2008-2009. However, in 2010 and 2011 the market reported a growth
by 18%. In 2011 the volume of beer production totaled 47.1 mn dal. In January-March
2012 a positive trend in beer output continued, the production increased by 17.9%
compared to the same period of 2011. The increase of beer production was due to the
growing consumption of this beverage, the increase of production capacities of some
enterprises, as well as the increase in exports.

There are 9 beer producers in Belarus. About 90% of the total beer output falls on 4
main producers: Krinitsa OJSC (Minsk), Heineken breweries ICIJSC (Bobruysk, Rechitsa),
Olivaria brewery (Minsk), Lidskoe Pivo (Lida, Grodno region). One more important
player is Belsolod OJSC - the Belarus manufacturer of light barley brewing malt.

Only two out of the six biggest local beer manufacturers - Krinitsa OSJC and Brestskoye
Pivo OSJC - don’t have foreign investors. Heineken purchased local beer manufacturer
Pivovarennaya Kompaniya Syabar, as well as 100% share of Rechitsapivo OJSC. Finnish
company Olvi owns 91,6% of Lidskoe Pivo OSJC. 67,8% of shares in Olivaria 0OJSC
belongs to Danish brewery group Carlsberg.

For several years a state-owned enterprise Krinitsa dominated on the beer market of
Belarus. But with the arrival of foreign investors, the situation has changed. As a result
in 2011 the company Heineken in Belarus took the largest share in beer supplies.
Heineken in Belarus supplied 11.38 million dal of beer to the domestic market, its share
reached 23%;

In 2011 in the Republic of Belarus beer consumption per person amounted to 52.6
liters, so Belarus is behind the neighboring countries. Czech Republic belongs to the
group of countries with the highest beer consumption per capita - 150 liters, followed
by Germany - and Austria, 109 - 106 liters. In Russia and Ukraine, beer consumption per
capita is 77 and 72 liters, respectively. Among other European countries Belarus is
ahead of France (3llitres), Italy (27 liters), Turkey (16 liters). Comparing the
consumption of beer per capita with other countries, the overall conclusion is that in
Belarus there is a potential for growth in beer consumption and the market as a whole.

Due to the increase in excise taxes there is a possible risk of further decline in beer
consumption in Belarus. During the past three years the excise tax increased by 5.2
times. From July 1, 2012 a liter of beer is imposed by the excise tax which accounts for
2270 rubles. During 2012 the excise rates are expected to be raised quarterly. In
addition, since January 1, 2013 the excise rate can be substantially raised again. Thus,
due to the increase in excise taxes, and therefore prices, a slowdown in the sales of
beer should be expected .

In 2011, beer imports as a whole decreased by 38.2% to $ 8.7 million dal. This is partly
due to the sharp decline in the supplies of beer from Ukraine (by 78%). By the way
Belarusian manufacturers are switching to local production of global brands. Heineken
licensed Syabar to produce the brand Doctor Diesel, Gosser and Zlaty Bazant, which
were previously imported. Krinitsa produces brand Kaltenberg licensed by Ludwig
Konig;
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Production

The dynamics of beer production
in 2006-2011, mn dal

In 2011 the volume of beer production totaled 47.1 mn dal. Over the
past six years the average annual growth rate amounted to 7.2%, except 50,0
for its decline in 2008-2009. However, in 2010-2011 the dynamics of 45,0
beer output became positive: the market reported a growth by 18% in 40,0
reported period. The increase in beer production was due to the 35,0
growing consumption of this beverage, the increase of production 30,0

capacities of some enterprises, as well as an increase in export. 25,0
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In 2012 Belarusian companies are planning to increase the production

. . iec . . 15,0 0%
volumes despite the economic difficulties connected with the 100 ’
devaluation of Belarusian ruble, reduced demand for products, 5’0 -5%
increasing the excise tax on beer. The enterprises are ready to invest, 0’0 10%

launch new equipment for the purpose of technological advancement
and development.
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Source: National Statistical Committee of the Republic of Belarus

Exports and imports of beer in

Foreign trade 2006-2011, mn dal
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Over the past six years, the volume of beer import exceeded the volume e 141
of export significantly, butin 2011 beer import decreased by 38.2% and 15,0 T
amounted to $ 8.7 million dal. In 2011 Belarus increased its beer export 10,0

by 1,22 times in comparison with 2010. Partly, this trend is related to
the devaluation of the Belarusian ruble.
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As a result, total beer export amounted to 6.7 mn dal. The annual plan
(5,2 mn dal), according to the program of the beer industry, is carried 2006 2007 2008 2009 2010 2011
out by 119.4%.

The share of import products in the domestic consumption of beer =4 Exports, mn dal Imports, mn dal
started to show a negative trend since 2009. The most dramatic decline Share of import in domestic
was observed in 2011 compared to 2010: from 46% to 19%. This was consumption, %
partly due to the sharp decline in the import of beer from Ukraine (by
78%). 0% o

60% 53
According to the program on the restriction of import of beer within 50% 37% ol \
the framework of which the volumes of foreign brewed beer should be 40% . NJ26%
reduced by a third by the year 2015, starting from January 2011 Belarus 30% // \(
introduced licensing of beer import from Ukraine for the period through 20% - 21% ~19%
December, 2012. The government banned outright the shipment of 10%
beer from Ukraine until the companies gave their consent to setting a 0%
new level of minimum prices, which are 49-64%higher than previous 2006 2007 2008 2009 2010 2011
prices.

=== |mport/domestic consumption
Source: Comtrade
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Foreign trade

The main importers of beer into Belarus are Russia (81%), Ukraine(11%),
Czech. Republic (2%), Germany (2%), Latvia (1%), Lithuania (0,5%), Ireland
(0,2%) and others.

In 2011 6 989 thou dal was delivered by Russia, 948 thou dal — by
Ukraine, 21 thou dal — by Germany, by Ireland — 16 thou dal, Czhech Rep.
— 66 thou dal, Lithuania— 77 thou dal.

In comparison with 2010 beer import decreased by 38,2%, including by
19% - from Russia, by 78% - from Ukraine, 3% - from Lithuania, but
increased by 15% from Germany, by 26% from Ireland, twice — from
Czech Repubilic.

Over the past six years, the share of export in total output increased from
2% to 14%. Belarusian producers tend to increase the export volumes,
but the share of export in total output is not high enough - only 14% of
Belarusian beer goes to foreign markets . While in Ukraine, this indicator
reaches 30.7%.

Among Belarusian producers of beer OJSC "Krinitsa" was the largest
exporter of beer in 2011: the company supplied over 4 mn dal on a
foreign market. However, some companies reduced the export supplies:
Dvinski Brovar JLLC — by 80%, Heineken breweries ICJSC — by 21%. The
leading position in the growth of export supplies keeps Olivaria brewery
0JSC: the company increased its exports by 96% in 2011.

Export volume by Belarusian companies, 2010-2011

thou dal thou dal 2010, %
3504,0 43450 24%
556,1 7786 40%
1086 2128 96%
635,3 7814 23%
397,3 3186 21%
Dvinski Brovar JLLC 350,0 70,0 -80%

Source: State Food Concern Belgospischeprom

The geographical structure includes more than 12 countries. The most
perspective and broad market is Russia, where Belarus supplies 65% of
produced beer (18.3 mn dal in 2011.) Also, the country exports a
significant amount of beer to Lithuania (23%), Latvia (5%), Kazakhstan
(2%), Estonia (2%), etc.

In 2012 Belarusian companies are planning to increase the volume of
export by 25%. The most perspective markets are the markets within the
Common Economic Space. Among other important partners are the Baltic
countries, the markets of Ukraine and Poland. It is early to speak of the
expansion of new markets, since it requires excess capacity or reduction
of domestic market.

Geographical structure of beer imports, 2011
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Source: Comtrade
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Geographical structure of beer exports, 2011

Other;

Kazakhstan; 2% Estonia; 2% 3%

Latvia; 5%

Source: Comtrade
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Consumption

In 2011 in the Republic of Belarus beer consumption per person
amounted to 52.6 liters, so Belarus is behind the neighboring countries.
Czech Republic belongs to the group of countries with the highest beer
consumption per capita - 150 liters, followed by Germany - and Austria,
109 - 106 liters. In Russia and Ukraine, beer consumption per capita is 77
and 72 liters, respectively. Among other European countries Belarus is
ahead of France (31llitres), Italy (27 liters), Turkey (16 liters). Comparing
the consumption of beer per capita with other countries, the overall
conclusion is that in Belarus there is a potential for growth in beer
consumption and the market as a whole.

In 2011 the overall beer consumption in the domestic market amounted
to 40.7 mn dal, which is 19.2% more than in 2010.

In 2011 Heineken breweries 10JSC was the leading company in terms of
supply of beer to the domestic market, which increased the volume of
deliveries by 48.2%. Thus, the company took the largest share of the
domestic market (23%). The company is followed by Krinitsa OJSC -
which for years dominated on beer market of Belarus. In 2011 Krinitsa
0JSC delivered 10.9 mn dal of beer, which is 1,6% less than in 2010.
Some companies increased the supplies of beer to the domestic market:
Lidskoe pivo OJSC - by 21,9%, Olivaria brewery OJSC — by 27,8%,
Brestskoe pivo OJSC — by 26,5%.

Beer supplies to the domestic market by
Belarusian manufacturers, 2010-2011

mn dal mn dal 2010, %
Heineken breweries I0JSC 75 11,4 48,2%

Olivaria brewery 0JSC 74 9,6 27,8%

Brestskoe pivo OJSC 2,3 2,9 26,5%
Lidskoe pivo OJSC 52 6,3 21,9%

Krinitsa OJSC 111 10,9 -1,6%

Dvinski Brovar JLLC 0,2 0,06 -59%

Rechitsapivo OJ 0,8 0,3 -64%

Source: Uniter

In recent years Belarusian producers faced high competition with
foreign manufacturers. The share of import in domestic consumption in
2009-2010 reached 41% and 54% respectively. However, in 2011 the
market reported a dramatic decrease - up to 19%. By the way
Belarusian manufacturers are switching to local production of global
brands. As a result, in 2011 the share of domestic production was 81%,
the share of imported beer accounted for19%.

Beer consumption per capita in the
world, I.

150

Source: The Brewers of Europe report, Uniter
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Structure of beer marketin Belarus, 2011
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Key players

There are 9 beer producers in Belarus. About 90% of the total beer
output falls on 4 main producers: Krinitsa OJSC (Minsk), Heineken *

Manoug:
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breweries ICISC (Bobruysk, Rechitsa), Olivaria brewery 0JSC (Minsk), / Mzﬂmg"rﬁcgfg%%g\%g;ﬁjsc

Lidskoe Pivo (Lida). One more important player is Belsolod OJSC - the L S ( @ Munck 7 Morwnes

Belarus manufacturer of light barley brewing malt. TR - Psarpra v e

Only two out of the six biggest local beer manufacturers - Krinitsa crom(t - }g’”%cﬁcwek SRR
OSIC and Brestskoye Pivo OSIC - don't have foreign investors. " ¢ /_\ A -
Heineken purchased local beer manufacturer Pivovarennaya nw;@/ﬂ..f’ e f 8
Kompaniya Syabar, as well as 100% share of Rechitsapivo OJSC. SRS Tarcotpme S e

Finnish company Olvi owns 91,6% of Lidskoe Pivo OSIC. 67,8% of X

shares in Olivaria OJSC belongs to Danish brewery group Carlsberg. L oo

Supplies

tothe
Output, domestic Exports,

mn dal mn dal
market,

mn dal

Company Product Brands

“Bobrov”,
Heiniken Brewery 11,7 11,4 0,3 "Siabar”, licensed production of “Doctor
1CJSC (+7,1%) (+48,2%) (-21%) Diesel”,
“Gosser”, “Zlaty Bazant”
1
. 15,4 10,9 43 «Krinitsa», «Kult», «Aleksandriya»,
Krinitsa OJSC (+2,5%) (-1,6%) (+24%) «Kaltenberg»
2
Olivaria Brewery OJSC 9,8 9,6 0,2 “Olivaria”, “Data1864”, “Brovar”, “EVE”,
(Carlsberg) (+26,5%) (-27,8%) (+96%) “Alivaria On Ice Lemon*
3
Lidskoe Pivo OJSC 7,2 6,3 0,8 «Lidskoe», «Zhigulevskoe»,
(Olvi) (+24,6%) (+21,9%) (+40%) «Temay, “Pils”
6
5= 53 0.8 “Brestskoe”, “Belovezhskoe”,
BrestskoepivoQJSC )5y (+26.5%) (+23%) Stavka”,"Brestskiy
Porter”
7 . . “Heineken”, “Bobrov”, “Rechitskoe”, “Gosser”,
Rechitsapivo JSC JV 0,9 0,3 0,6 licensed production of “Doctor Diesel”,
(Heineken) (+5,8%) (-64%) (-18%) “Dneprovskoe”, “Buckler”, “Zlaty
Bazant”*“BergG”
8
A 0,07 0,06 0,01 “Nikolaevskoe”, “Urstein”, “Dvinski
Dvinski Brovar JLLC (-63.3%) (-59%) (-80%) brovar”

Source: Uniter
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Key players

In 2011 Heineken breweries I0JSC was the leading company in terms of
beer supplies to the domestic market, which increased the volume of
deliveries by 48.2%. As s result, the company took the largest share of
domestic market (23%). Heineken breweries 10JSC is followed by
Krinitsa OJSC - which for years dominated on beer market of Belarus. In
2011 Krinitsa OJSC delivered 10.9 mn dal of beer, which is 1,6% less than
in 2010. Third place goes to JSC "Brewery Olivaria“, and Lidskoe Pivo
0JSC closes the list of leading Belarusian producers of beer.

HEINEKEN Group is today one of the world leaders

in brewing. The corporation consists of 140
breweries in more than 71 countries around the
Heineken world.

In Belarus HEINEKEN started to work in December 2007. Today the

company has 869 employees. The structure of HEINEKEN in Belarus is
represented by two breweries:

= Heineken breweries 10JSC, Bobruisk (100% of shares);
« Rechitsapivo OJSC, Rechitsa (100% of shares).

HEINEKEN produces belarusian and licensed brands of beer such as
“Heineken”, “Bobrov”, “Rechitskoe”, “Gosser”, *“Doctor Diesel”,
“Dneprovskoe”, “Buckler”, “Zlaty Bazant”, “BergG”.

In the 1st quarter 2012 the sales of Heineken beer increased by 4.7%
compared to the same period of 2011. The company's revenue grew by
6.8%, although the forecast was 2.8%. Net profit amounted to 175 million
euro.

Financial indicators of RechitsapivoQJSC,

USD mn
Sales, mn USD
Costs of goods sold, mn USD 9,7 16,6 51
Gross profit, mn USD 4.4 -1,5 -3,7
Income taxes, mn USD 0,1 0,0 0,0
Net profit, mn USD -4,5 -1,6 0,0
Net assets, mn USD 6,6 6,3 0,6

Source: Ministry of Finance

Company share in beer supplies to the domestic
market, 2011 (%)

Other; 0,2%
Brestskoe \
pivo OJSC; __

5,8%
Rechitsapivo
10JSC; 0,5%

Imports;
17,5%

Lidskoe pivo
0JSC; 12,8%

Heineken
brewery
ICJSC; 22,5%

Olivaria
brewery 0JSC;
18,3%

Source: State Food Concern Belgospischeprom

Krinitsa OJSC is one of the
leading producers of beer in
Belarus.

Production capacity - 24 million dal of beer per
year.

Last year the company reported a loss, decreased
production profitability, problems  with loan
servicing. The profitability of the company declined
due to a sharp increase of excise tax on beer.

Financial indicators of Krinitsa OJSC,

USD mn
Sales, mn USD 78,9 70,8
Costs of goods sold, mn USD 71,3 66,0 59,6
Gross profit, mn USD 29 1,9 -0,3
Income taxes, mn USD 0,9 15 04
Net profit, mn USD 2,0 04 -0,7
Net assets, mn USD 54,1 61,9 18,4

Source: Ministry of Finance

CJSC UNITER Investment Company©



July 2012

UNITER ‘ Y4

BREWING INDUSTRY

Investments
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2004 - Project on the creation of a brewing company "Syabar." This
project was financed by the International Finance Corporation. At the
time of its realization nearly 20 million U.S. dollars was invested in the
company. The results of the project:

»complete modernization of lager cellar;
»installation of a new bottling line into PET bottles;
»re-equipmentof brew house.

2007 - Dutch brewing company "Heineken" acquired "Syabar“, which

was renamed to Heineken breweries I0JSC in 2010.

Y
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2008 - Dutch brewing company Heineken acquired a 51% stake of
"Rechitsapivo” for USD 9.9 mn. Later the concern increased its stake of
"Rechitsapivo" up to 100%.

In 2010, Heineken invested EUR 1,5 mn in the development of
production and of its brands.

Heineken carried out the re-equipment and modernization of
«Rechitsapivo”, expanded the list of licensed brands of beer, new
products were put into production.

Gxlsbery

Group

[ s
Anibapee

2008 - International company Carlsberg became a strategic investor of
JSC "Brewery Olivaria." The total volume of transaction amounted to
almost USD 5.5 mn Currently, the controlling stake of the company
(67.8%) belongs to Carlsberg Group - one of the leading brewing
companies in the world, which owns a broad list of brands of beer and
other beverages.

In 2010 the investment program of Carlsberg Group exceeded EUR 1
mn. The company primarily invested money in improving the product
quality and development of commercial sites for outlets.

In 2011 total investments in production, logistics, and sales totaled
about EUR 2 mn.

In 2012 Carlsberg Group is planning to provide a loan to its Belarusian
business. The volume will be at least EUR 3.3 mn.

S e
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OLVI

Finnish concern Olvi invested 40 EUR mn in
"Lidskoe pivo" during the first stage of investments.
The investment program started in 2009, in 2011
the investments totaled 24 million euro.

Currently, the share of Olvi group is 91.6% .

v Investments,
cal EURmn

2009 4
2010 12
2011 24
Total: 40

The program consisted of the reconstruction of the
plant, complex modernization, opening of a new
transport-and-logistics center.

In May 2012 the company represented a
modernized plant. As a result of reconstruction, the
production capacities of the company increased by
30% - up to 150 million liters per year. The result
the first stage of reconstruction is an increase in
overall efficiency, reducing energy consumption,
increased profitability and flexibility in production
management, minimizing risk of human resources
by automating.

Over the next five years “Olvi” is planning to invest
in JSC "Lidskoe pivo" another EUR 40 mn. The next
stage of reconstruction is ready for its
implementation. This stage will bring the capacities
of the company to 300 million liters per year.

According to the first quarter of 2012, "Lidskoe
pivo" JSC is the fourth largest producer on
Belarusian market.
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Potential investment projects

Among the organizations whose shares the state is going to sell in 2012,

are two breweries - Krinitsa OSJC and Brestskoye Pivo OSJC. These
companies have unequal opportunities with other manufacturers,
whose owners are foreign investors.

Some investors show the interest to Brestskoye Pivo OSJC. The company
is currently under market valuation, its book value is about 145 billion

rubles.

Project names:

Description:

Status of the
projects:

he total value
of projects:

Brestskoye Pivo OSJC
224014, Brest, 18 Baymanskaya st

«Development and implementation of filling
technology in glass bottles of Brestskoye Pivo OSIC,
with production capacity 18000 bottles/hour»
«Reconstruction of boiler house of Brestskoye Pivo
0OSJC»

The use of brand bottle with high label design features,
high flavor qualities, the possibility of bottling beer
without access of oxygen, the use of special packaging.

The reconstruction of existing boiler house replacing
two steam boilers with the capacity of 10 tons of steam
per hour, water boiler with the capacity of 9 Geal / h,
installing two combined heat and power constructions
with the capacity of 330 kW.

Preparing investment offers

The draft is worked out
6890 (USD thou)

1000 (euro thou)
2012/6,3

2012-2015/5

Krinitsa OSJC
220070, Minsk,
52 Radialnaya st

Currently, Belarusian government is trying to
remove Krinitsa OSJC of financial distress: by
involving a management company or attracting a
private investor.

Potential managers are the following companies:
"Hmeleff" (Russia), Detroit Investments (Cyprus)
and Red Rock Management (Denmark). Krinitsa
0OSJC needs a management company due to the
plans to increase its capitalization, also the
company is a subject to further privatization,
however now the state owns the bulk of the shares.

At the same time, the Government received an
offer from the General Director of LLC "Triple" to
sell him Krinitsa OSJC. The Government is
interested in transferring the plant to a private
investor, since the company reported a loss of $ 1.6
bn (in 2010 company’s revenue amounted to 5.7
billion  rubles), the profitability decreased
significantly, the company had problems with
servicing its loans. So today the question of
attracting investors is very important. The decision
of authorities on transferring of a controlling stake
of the company is under negotiation.

In June, 2012 OJSC "Polotskoe Pivo™ (from
2006 belonged to Krinitsa OSJC) passed to
the OJSC "Belsolod" under the investment
project. The company should pull

Attracting foreign loans and other forms agreed with the
investor
1. Theacquisition of technological equipment

"Polotskoe Pivo" out of a loss and make it
more competitive on the domestic market.

|

2. Acquisition of equipment, constructionand installation
work

Source: Brest City Executive Committee
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Latest developments

Production of beer in the 1st quarter, 2012:

The production beer in the Republic of Belarus reached 10,1 mn dal in
the 15t quarter 2012 and increased by 17,9% compared to Q1 2011

Exports of beer in the 1st quarter, 2012:

In the 1st quarter, 2012 Belarusian breweries exported more than 1.24
mn dal of beer. Compared with Q1 2011 exports of beer increased by
9.7%.

Imports of beer in the 1st quarter, 2012:

Total volume of import during the reported period amounted to 2.106
mn dal, including 1.757 mn dal from Russia, 253.3 thou dal — from
Ukraine, 13.6 thou dal from Germany, 10.8 thou dal — from Ireland and
38.1 thou dal — from Czech Republic.

The volume of production and export by Belarusian companies
in the 1st quarter, 2012

Production, Exports,
mn dal mn dal

‘Heineken Belarus 2,6 (+18,4%) 0,04 (-47,7%)

Olivaria brewery 0JSC 2,03 (+12,8%) 0,02 (-27,5%)

Brestskoye Pivo OSJC 0,6 (+7%) 0,1 (-8,6%)
Lidskoe Pivo OSJC 1,6 (+16,7%) 0,2 (+49,8%)

3,2 (+20,5%) 0,8 (+2,9%)

Krinitsa OSJC

Source: State Food Concern Belgospischeprom

In the 1st quarter, 2012 all Belarusian companies increased the volume of
beer output: Krinitsa OSJC - by 20.5% compared to Q1 2011, Olivaria
brewery OJSC - by 12.8%, Lidskoe Pivo OJSC - by 16.7%, Brestskoye Pivo
0SIC - by 7%, “Heineken Belarus” — by 18.4%. The leading position by the
volume of production belongs to Krinitsa OSIJC, which produced 3.2 mn
dal of beer.

Krinitsa OJSC also takes the leading position by the volume of exports, the
company supplied 0.8 million dal of beer in the 1%t quarter of 2012 (+2.9%
compared to the same period of 2011). Lidskoe Pivo OJSC also increased
the export supplies by 49.8%. Other companies reduced export supplies:
Olivaria brewery 0OJSC - by 27.5%, Brestskoye Pivo OSIC - by 8.6%,
“Heineken Belarus” - by 47.7%.

In the 1st quarter, 2012 the largest supplies of beer were from Russia
(83%) and Ukraine (12%). Beer import as a whole decreased by 15.3%,
including from Russia - by 13.5%, from Ukraine - fell by 39.2%, while from
Germany - increased by 120%, from Ireland — by 160%, from Czech
Republic — by 150%, from Lithuania — by 1%.

Beer production, mn dal

11 10,1

Q12011 Q12012

Source: National Statistical Committee of the Republic of Belarus

Exportsof beer, mndal , ,,

1,25

12

1,15

11

1,05

Q12011 Q12012

Source: National Statistical Committee of the Republic of Belarus

Imports of beer, mn dal

2,6 2.486

Q12011 Q12012

Source: National Statistical Committee of the Republic of Belarus

Geographical structure of beer import

Germany ; Ireland ; 1% Lithf;nia;
1% Others; 1% ’
ing Czech
Ukraine Republic ;

12% 20

Source: State Food Concern Belgospischeprom
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Regulatory framework

Decree Ne 3 "On some issues concerning the state regulation of
production, circulation and advertising of beer, alcoholic beverages and
tobacco products" allows any advertising of beer, which contains only
information about the producers of beer (including their names), and
registered trademarks used to refer the brand. However, it is forbidden
to advertise beer in the buildings of educational institutions and health
care.

Also, the legislation prohibits conducting competitions, raffles, games,
other advertising, cultural, educational and sporting events in order to
promote the sales of the beer.

Imports of alcoholic beverages to the Republic of Belarus is exercised on
the basis of special licenses issued and determined by the Council of
Ministers of the Republic of Belarus.

According to the program on the restriction of the import of beer within
the framework of which the volumes of foreign brewed beer should be
reduced by a third by the year 2015, starting from January 2011 Belarus
introduced licensing of beer import from Ukraine for the period through
December, 2012. The government banned outright the shipment of
beer from Ukraine until the companies gave their consent to setting a
new level of minimum prices, which are 49-64%higher than previous
prices.

Beer production is not regulated by quotas, but the programme
“Developing of Beer Production in Belarus in 2011-2015” exists.
According to the programme, State Food Concern Belgospishcheprom,
as the controlling body, gives the orders to local manufacturers about
production volumes. Local authorities do not plan to put quotas on beer
production but to put up barriersto beer imports.

One of the burning issues for the industry
nowadays is discussing the project of Customs
union regulations regarding safety of alcoholic
products which forbids to bottle beer into
returnable package. Meanwhile one third of the
empties being used by the breweries belongs to
this category. Belgospischeprom insists on the
development of some separate regulations.

The project should enter into force on July 1, 2012,
but was not adopted, the term of the approval was
postponed to a later date.
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Key economic indicators

N B YR trillion 65,07 79,27 97,17 129,79 137,44 164,48 274,28
NominalGDP*  [VSYW 30,2 37,0 453 60,8 492 55,2 473
RealGDPgrowth {7370 9.4 100 8,6 10,2 0.2 77 55
industrial production  [I3% 105 114 8,7 115 2,0 12,0 91
Agricultural production P3N 17 59 41 8.9 10 25 6.6
S I % yoy, period average 10,4 7,0 8,4 14,8 13,0 7,7 52,3
T e I o yoy, end of period 8,0 6,6 12,1 13,3 10,1 9,9 108,7
Industrial productpriceindex VYRSV £l 12,1 8,3 16,3 14,8 15,0 13,5 69,2
lindustrial productpriceindex. DAVOYRSROR e 11,0 9,0 22,2 154 113 18,9 1496
Exports of goods and services (USD)  BIAYeN, 15,9 22,3 24,2 34,2 -32,9 20,3 54,2
imports of goods and services (USD)  [IAYN] 38 33,2 28,0 37,0 27,0 22,8 29,3
Currentaccount [UIN 436 -1448 -3040 -4988 -6178 -8278 5775
Currentaccount* e 14 -39 6,7 -8,.2 -12,6 -15,0 -12,2
FDI (net USD mn 303 351 1790 2150 1782 1352 3928
e e usD mn, end of period 1297 1383 4182 3061 5653 5031 7916
Governmentbudgetbalance  ERELNY 0,7 14 04 14 0,7 2,6 24
T I % GDP, end of period 5,8 6,5 6,3 6,6 5,7 5,6 118
e o GDP, end of period 17,0 18,5 27,6 24,9 448 51,6 71,9
e o yoy, end of period 74 20 38 12 12 50 84
T e I 5 R/ USD, per. average 2154 2145 2146 2136 2793 2978 4623
O O o0 S =/ USD, end of period 2152 2140 2150 2200 2863 3000 8350
T N I 5V R/EUR, per. average 2681 2692 2937 3135 3885 3950 6432
T e I 5 R /EUR, end of period 2546 2817 3167 3077 4106 3973 10800

Source: IPM Research Center

The dynamics of beer production in 2006-2011, mn dal

[ | 20000 2005 2006 2007| 2008] 2009] 2010[ 2011
Yo 237 271 332 356 354 337 399 471

Source: National Statistical Committee of the Republic of Belarus

Market capacity

_ 2006 | 2007 2008 2009 2010 2011
onsumption, mn dal 28,0 26,4 24,2 225 30,7 45,1

Import/domestic
onsum n 21% 37% 50% 59% 46% 19%
Share of imported production 79% 63% 50% 41% 54% 81%

Source: Comtrade

* - the indicators are based on market exchange rates (estimated average market rate in 2011 - 5984 USD / BYR).

** . |n April-October 2011 there was a multiplicity of exchange rates. CJSC UNITER Investment Com pany© il
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The dynamics of exports/imports, mn dal

_ 2006 | 2007 2008 2009 2010 2011
05 o5 og 49 67

Source: Comtrade

Beer consumption per capita

in the world, 1.
Geographical structure of export and import, 2011
zech Rep. 150
county | . founty | |

erman 109

81% 65% 106
kraine 11% 23% 85
zech Rep. 2% 5% reat Britan 76
erman 2% 2% 77
atvia 1% 2% kraine 72

ithuania 1% Other 3% 53
1% 31
27
urke! 16

Company share in beer supplies to the domestic market, 2011 (%) Source: The Brewers of Europe report

- Heineken breweries| Olivaria brewery . . Rechitsapivo .
- Krinitsa OJSC 10JSC 0JSC Lidskoe pivo OJSC 0JsC Brestskoe pivo OJSC
| 2006 | 5 6 6

,8% ,9% 1,9%

Source: Comtrade

Sl il ol Pl 1 o |
N I 0 P
sEPIEIEF

2006 39,8% 9,7%

2011 22,2% 22,5% 18,3% 12,8% 0,5% 5,8% 0,2%
Source: State Food Concern Belgospischeprom

,8% 10,3%

Financial indicators of Rechitsapivo OJSC and Krinitsa OJSC, USD mn

. Krinitsa OJSC Rechitsapivo OJSC
Eleator 209 2010 201 209 2010 201

Costs of goods sold, mn U 71,3 66,0 59,6 9,7 16,6 51

Gross profit, mn USD 2,9 1,9 -0,3 -4,4 -1,5 -3,7

Income taxes, mn USD 0,9 15 0,4 0,1 0,0 0,0

Net profit, mn USD 2,0 0,4 -0,7 -4,5 -1,6 0,0
Net assets, mn USD 54,1 61,9 0,2 6,6 6,3 0,6

Source: Ministry of Finance
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July 2012 UNITER ‘ @

BREWING INDUSTRY

Statistical appendix

Key indicators in the 15t quarter 2011-2012
| | oz | soz0 |

113 124
2486 2106

Source: National Statistical Committee of the Republic of Belarus

The volume of production and export by Belarusian companies

in the 1st quarter, 2012
Production, Exports,
mn dal mn dal

‘Heineken Belarus 2,6 (+18,4%) 0,04 (-47,7%)
Olivaria brewery 0JSC 2,03 (+12,8%) 0,02 (-27,5%)

Brestskoye Pivo OSJC 0,6 (+7%) 0,1 (-8,6%)
idskoe Pivo OSJC 1,6 (+16,7%) 0,2 (+49,8%)
rinitsa OSJC 3,2 (+20,5%) 0,8 (+2,9%)

Source: State Food Concern Belgospischeprom

Geographical structure of beer import in the 1st quarter2011- 2012

Q12011, | Q12012, | Q12012/

S thoudal | thoudal | Q12011
Russia 2032,0 1757,7 -14%
Ukraine 416,6 253,3 -39%
Germany 6,2 13,6 +120%
Ireland 42 10,8 +160%
Czech Republic 15,2 38,1 +150%
Lithuania 14,1 14,2 +1%

Source: State Food Concern Belgospischeprom

Export volume by Belarusian companies, 2010-2011

thou dal thou dal 2010, %
3504,0 43450 24%
556,1 7786 40%
108,6 2128 96%
635,3 7814 23%
397.3 3186 -21%

Source: State Food Concern Belgospischeprom
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UNITER Investment Company — financial and investment adviser in
Belarus with 14+ years of experience with national and
international investors in 40+ industries and markets within the
country.

The company's activity is focused on investment banking; support
of foreign investors and attraction of financing for national
companies; conducting marketing and analytical research; project
and asset management.

M

UNITER | T

220114 Belarus, Minsk, 117A Nezavisimosti avenue 12 floor (Aleksandrov Passage
Business Center)

Office +375 17 385 24 65, Fax +375 17 385 24 64, uniter@uniter.by, www.uniter.by

Disclaimer

This outlook was prepared for informational purpose only and does not constitute an offer
or solicitation of a strategic transaction. Points of view, forecasts and evaluations
presented in this outlook reflects our opinion as of the publication date and may be
changed without notice. Although the information contained herein has been obtained
from sources we believe to be reliable and although we ensured their accuracy as of
the publication date, we cannot guarantee, expressly or impliedly, practicality of
this outlook regarding future events or current or future value evaluation. Any
investment decision based on this outlook should be made only at the
discretion of the investor and UNITER or its employees or any third party
shall not be responsible in any form and in no circumstances for any
action of any party taken on the basis of this outlook. Nor UNITER,
nor any of its employees, nor any third party shall be responsible
for losses that result from such actions.

©2017 CJSC «UNITER Investment Company» is
registered entity under Belarusian legislation. All rights
reserved.

UNITER and UNITER logo are registered
trade marks under Belarusian legislation.



