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NON-FOOD RETAIL

Non-food retail volume
reached USD 10,8 bn

The volume of non-food retailers trade in 2011 reached 53.4% of total retail
sales, which is approximately USD 10,8 billion. CAGR for the last 7 years
reached 13%. At the end of 2011 retail sales of non-food goods grew by only
USD 0,1 billion (0.9%).

Food products are sold in most cases by companies of private sector. They
account for 83% of all organizations involved in retail. The share of foreign
companies operating in this market is only 6%.

As of 01.07.2012 there were 53 major non-food chain operators in Belarus,
most of them are located in Minsk. There are more than 1,500 retail objects
of various formats involved in commercial networks, accounting for 7% of
total non-food stores in the Republic of Belarus.

Unorganized pattern of trade (markets) accounts for 22.9% of turnover. The
bulk non-food items trade refers to organized pattern of trade: shops,
supermarkets, chain stores and retailers of modern format (10% of
turnover). The share of unorganized trade during last 10 years has
dramatically declined.

Major chain stores of new format are: Svyaznoy, Evroset, Life, Velcom, MTS,
ALLO, Na Svyazy, Novoselkin, 5th Element, Elektrosila, Palas, OMA, Tehnika
Uspeha, Silverado, Megatop, Axis, Marko, Corso Como, Belvest, Milavitsa,
Serge, Buslik, Oranzhevy Verblud, Svitanak, Elema, Laguna, Kravt.

Consumer price index for years 2005-2010 was repeatedly stable at 107% -
113%. In 2011, the index rose to 209% (national currency devaluation) and
had a negative impact on food consumption.

The Ministry of Economics forecasts retail turnover in Social and Economic
Development program to show 5% growth in 2012, 7% in 2013 and 2014
(retail turnover of non-food items will be USD 14.4 billion by 2015). Uniter
predictions are not so optimistic, given the global financial crisis, currency
devaluation, and reduced economic and income growth, retail turnover of
non-food goods will be USD 12.6 billion

Today active development of the law “State regulation of commerce.“ is
being in process. The draft provides remedies against market monopolization
by huge retail chains.

83% of retailers are privately
owned companies

53 major chain store operators
with total of 1500 stores do

business in Belarus

Consumer price index of 2011
reached 209%

Unorganized trade accounts
for 22,9% of total non-food

trade turnover

Belarusian largest non-food
retailer is “5th Element” with a

turnover of USD 105 mln

Non-food retail turnover is
forecasted to reach USD 12,6

bn by 2015

New law on state regulation of
commerce is being elaborated
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NON-FOOD RETAIL

Supply
Retail structure by type of goods

Source: Belstat

Non-food retail is a part of retail industry and in 2011 it accounted for
53.4% of total retail sales, or about USD 10,8 billion. CAGR of non-food
retail for the last 7 years was 13%. The volume of retail sales of non-food
products in 2011 increased by 0.9% compared to 2010, in spite of BYR
devaluation in 2011. Analysts predict further increase of non-food retail
turnover to USD 11-12 billion.

Retail trade in Belarus is developing quite actively due to following
reasons:

• Positive retail turnover volume dynamics;

• Retail industry was dominated by unorganized trade (market trade in
particular);

• Absence of large-scale international chain retailers with high standards
and best practices.

Retail market in Belarus is developing very rapidly, which is indicated by
volumes of modern commercial real estate construction: shopping malls
and modern trade centres. In addition, positive growth of retail trade is
observed not only in Minsk, but also in regions.

The main factors that affect supply volume of non-food products are:

•Export/import flows,

• Domestic production volumes,

• Qualitative level of non-food retailers and their presence in regions.

Private and foreign companies are the main drivers of non-food retail
growth. Over last 3-4 years Belarus experienced considerable inflow of
foreign chain retailers in a number of sectors: consumer electronics,
construction materials, etc. , many of them are Russian companies. High
activity is also shown by many national private companies and
operators. Modern market is characterized by supply growth of
commercial real estate, opening of new modern shopping facilities,
development of new residential areas in Minsk and other major cities.

There is a stable growth for a variety of non-food products production
during last 5 years.

The volume of retail sales of non-food goods, USD
bn

Article

Unit of
measur
ment

5 year
AGR

Refrigerators and freezers, thou 1197 2,8%
TVs , thou 404 -12,9%
Washing machines, thou 311 17,5%
Bicycle, excl children’s thou 172 -17,6%
Fabrics of all types, mln sq. m 487 11,2%
Knitted goods, mln pieces 65 6,3%
Legwear garment, mln pairs 130 8,7%
Footwear, mln pieces 14 6,2%
Automobile gasoline, thou t 3135 -0,4%
Paper, thou t 113 18,7%

Cement, thou t 4604 4,8%
Building brick, mln bricks 956 -3,1%

Major non-food goods produce, 2011
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NON-FOOD RETAIL

Supply

The following positions were dominant in the structure of non-food products
sales by the end of 2011 : cars - 10%, clothes and underwear - 8%, footwear -
6%, pharmaceuticals - 5%, furniture - 5%.

Imported goods share in total non-food supply, according to expert estimates,
range from 15 to 80%. The smallest share of imported goods is typical for such
groups as furniture. The largest share of imported goods is typical for
automobiles and pharmaceuticals.

Private companies dominate in food distribution Food products are sold mostly
by private sector. They account for 83% of all organizations involved in
retailing. The share of foreign companies in the market is only 5% (an increase
of 1% compared to 2010).

In addition, over the past 6 years, the market structure has changed
significantly. During the period from 2005 to October 2011, the share of
unorganized types of trade surged by 15.9% - from 38.8% in 2005 to 22.9% in
2011. Retail is mainly represented by private organizations and individual
entrepreneurs.

As a rule, the following regularity exists: the more populated the city is, the
smaller proportion of unorganized trade is observed. In small towns the share of
unorganized trade is still hitting 40%. This happens due to the fact that modern
format retail operators are only now beginning to enter regions.

During last few years Minsk region is characterized by development of new
modern chain stores concepts.

The share of large organizations managing shopping facilities (chain stores, large
malls), employing more than 250 people in retail trade of non-food products in
2011, accounted for 37.9%. Approximately one third of this segment refers to
major chains of modern format. On 01.07.2012 there were 53 major non-food
chains in Belarus (most of them are located in Minsk). These chain stores
combine over 1,500 retail properties of various formats, accounting for 7% of
total non-food stores in the Republic of Belarus. Sales area of retail chains is
slightly less than 202.5 thousand square meters, or 9.8% of total retail space of
non-food products commerce.

Source: Belstat

Source: Belstat
* Private are also companies with minor state ownership

state
11%

private
83%

foreign
6%

Retail turnover structured by ownership
type

Source: Belstat

Retail turnover structured by distribution channel
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Demand for non-food goods corresponds to supply volume and in 2011 reached
USD 10 billion. Compared to the previous year, it rose by USD 0.1 billion in cash
(0.9%), while remaining almost at the same level in real terms. Compared with
2005, the volume of demand in cash increased by more than 40%. In addition,
the share of non-food items in consumption structure has also increased. This
can be explained by the growth of incomes.

The bulk of demand for non-food items traditionally refers to such products as
automobiles, clothing, underwear, footwear, pharmaceuticals, furniture,
construction materials, household electrical appliances, perfumes and
cosmetics.

Consumer demand for non-food products is influenced by the following non-
price factors

•Population income level,

• Reserve ratio,

•Staple goods prices,

• Consumer expectations.

The level of cash income per capita in 2011 was USD 260, which is USD 58 less
than last year. Such dramatic drop is a consequence of national currency
devaluation in 2011. Nevertheless, over the last 5 years, personal income
increased from USD 238 to USD 260 (CAGR = 2%). Low income leads to low
savings rate in Belarus (4-6%). At the same time, much of the savings is only a
delayed demand for expensive and luxury goods.

Consumer price index for 2005-2010 fluctuated between 107% -113%. The
indicator escalated in 2011 to 209% (after devaluation) resulting in a negative
impact on consumption of non-food goods.

Another factor determining demand for non-food goods during 2011 were
consumer expectations. In the first half of 2011 consumers anticipated
devaluation and started mass purchase of durable goods. As a result, monthly
sales for a variety of product categories such as TV, refrigerators and other
appliances exceeded annual sales.

Demand

NON-FOOD RETAIL

Personal income

Source:Belstat
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COMMUNICATION FACILITIES AND MOBILE DEVICES

Retail of mobile devices and communication services account for about 0.7% of
the total trade of non-food goods. Communication devices turnover in 2011
reached USD 72.29 million. Annual turnover of modern chain stores in 2011
exceeded USD 50 million, which represents almost 70% of total turnover of the
segment. The market is dominated by Euroset’, Life, Velcom, MTS, Allo, Na
sviazy. The share of two major networks Euroset’ and MTS in total market sales
exceeds 50%. All networks have regional focus. Proportion of their retail
facilities in Minsk (the total number of commercial properties) ranges from 17%
to 34%.

Key market players

NON-FOOD RETAIL

Svyaznoj
13%

Euroset’
28%

Life:)
10%

Velcom
12%

S
25%

Allo
7%

Na svyazy
5%

Mobile devices retail market by revenue

Source: UNITER

Source: UNITER

Source: UNITER

Total objects Retail area, thou sq.
m.

Annual turnover, USD mln Regional presence,
100%

127 5,3 12,7 100

IOOO "BelEvroset" was founded in 2005 by famous Russian
company "Trading House" Euroset ". The total number of
shops in Belarus is 80 stores. IOOO "BelEvroset" sells
mobile phones, portable audio, cameras, DECT phones,
accessories, as well as the services of cellular operators.
Company IOOO "BelEvroset" has its stores in all regions of
Belarus.

Total objects Retail area, thou sq.
m.

Annual turnover, USD mln Regional presence,
100%

80 5,9 14,2 100

Belarusian-Russian joint Ltd. "Mobile TeleSystems"
provides communication services of GSM 900/1800/2100
standard and also appears to be the largest chain retailer of
mobile phones in Belarus. The founders of the company
are RUE "Beltelecom" (51% of the share capital) and OJSC
"Mobile TeleSystems" (49%). The company began
providing services on June 27, 2002. Total number of their
shops in Belarus is 127 with trade area of more than 5
thousand square meters. "MTS" Ltd. Is presented in all
regions of Belarus.
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CONSTRUCTION MATERIALS

Retail trade in construction materials accounts for about 4.9% of total trade of
non-food goods. Turnover in construction materials, paints and varnishes, glass
and other construction materials in 2011 reached USD 520 million. Annual trade
volume of construction goods by modern chain operators in 2011 exceeded USD
90 million (17% of total turnover of the segment ). The bulk of construction
materials are sold either at specialized markets or at off-brand single stores.
Dominant chain-format retailers in this market are Oma, Palas, Sdelay Sam,
Novoselkin. The largest retailer, Oma, controls almost 60% of retail trade chain
sector in building materials. All the chain operators are mainly working in Minsk
and do not have high degree of penetration in the regions.

NON-FOOD RETAIL

Key market players

Palas
11%

60%

Sdelay sam
6%

Novoselkin
23%

Construction materials market by
turnover

Source: UNITER

Source: UNITER

"OMA" was founded in March, 1992 and is currently the market
leader in Belarusian market of construction materials and tools,
home furnishings, garden appliances. The company has branches
in all regional centers of Belarus, as well as extensive retail
network. The company employs more than 1,000 people. The
range of products “OMA” offers is more than 25 000 items.
Belarusian largest hypermarket with commercial area of 5200 sq.m
is located in Minsk and owned by “OMA”.

Total objects Retail area, thou sq.
m.

Annual turnover, USD mln Regional presence,
100%

6 11,6 55,7 22

PUE "Astomstoy" was founded in 2003 and is a member company
of "Stroyteks" holding. The main activity is wholesale and retail
trade of finishing materials.
Retail direction is represented by multi-format retail shopping
facilities under the brand "Novoselkin." The main assortment  of
"Novoselkin" are products for the home, renovation and
construction. The company has its stores only in Minsk and Gomel.

Total objects Retail area, thou sq.
m.

Annual turnover, USD mln Regional presence,
100%

3 4,4 21,1 4
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HOUSEHOLD APPLIANCES

Household appliances retail accounts for about 5.4% of total trade of non-food
goods. Turnover of household electrical appliances, audio and video equipment
in 2011 reached USD 580 million. Annual trade of abovementioned goods by
modern chain stores in 2011 exceeded USD 200 million (representing almost
35% of total turnover in the segment). Household appliances are mainly sold
through stores of non-chain format. Home appliances turnover in the market is
not significant. During last 2-3 years the volumes of house appliances trade via
Internet increased significantly (according to experts, estimated share of trade
through online stores is 10%). The largest chain stores of modern format
dominating the market are 5 Element, Electrosila, Tehnika uspeha, Silverado.
Thus, two major networks: 5 Element and Electrosila control more than 80% of
retail sales of household appliances chain sector. All the chain operators are
mainly working in Minsk and do not have high degree of regional presence. The
only exception is 5 Element, the level of its regional presence is 70%.

NON-FOOD RETAIL

Key market players

Soerce: UNITER

Source: UNITER

Source: UNITER
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Household appliances market by annual
turnover

CJSC "Patio" (5th Element) works on Belarusian market of
consumer audio and video equipment since 1996. The
company is an authorized dealer of many brands. "5th
Element" provides both wholesale and retail services.
Retail sales are conducted through its own chain of stores,
which are united under the brand name "5th Element". As
of June, 2012 the company has 23 stores in major
Belarusian cities. However a large share in turnover is
related to the sale of goods over the Internet.

Total objects Retail area, thou sq.
m.

Annual turnover, USD mln Regional presence,
100%

26 14,7 105,8 70

LLC "ELECTROSERVICE & Co." works in Belarusian market
since 1993. The main activity of the company is wholesale
and retail trade of household appliances and electronics.
The company is the official (and for a number of brands
also exclusive) dealer of leading manufacturers of
household and audio and video equipment in the Republic
of Belarus. As of June, 2012, the network includes 12
facilities in major Belarusian cities. Nevertheless, the main
center of operation for the company is Minsk, where it has
7 facilities.
Total objects Retail area, thou sq.

m.
Annual turnover, USD mln Regional presence,

100%

12 9,8 70,6 22

CJSC UNITER Investment Company©

July, 2012

105,8

4,8

70,6

21,0

0,0 20,0 40,0 60,0 80,0 100,0 120,0

5element

Silverado

Electrosila

Tehnika uspeha

Annual turnover, USD mln

23%

36%

58%

25%

0% 20% 40% 60% 80%

5element

Silverado

Electrosila

Tehnika uspeha

Share of retail objects located in Minsk



8

FOOTWEAR

Footwear retail accounts for about 5.6% of total trade of non-food goods.
Footwear turnover in 2011 reached USD 609 million. Annual trade of footwear
by modern chain stores in 2011 exceeded USD 134 million (representing almost
22% of total turnover in the segment). Most of the shoes are sold in markets
and shops of non-network format. Footwear market is dominated by the
following chains: Megatop, Axis, Marco, Corso Como, Belvest. Megatop, Axis
and Belvest control more than 65% of the chain segment in retail sales of
footwear. All chain operators are mainly operating in Minsk and are not
extensively presented in regions. The only exception is Belvest, which is present
in 65% of regions.

NON-FOOD RETAIL

Key market players

Source: UNITER

Source: UNITER

Source: UNITER
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Footwear market by annual turnover

Megatop is a store chain located in eight cities of Belarus.
This chain is one of the largest by annual turnover. The
main feature of the network is its focus on shoes of
economy class (child, male, female). Megatop network
consists of 22 shops of large and medium format with retail
area of 8.3 thousand square meters., 11 stores are located
in Minsk. Megatop is presented in regional centres and
major Belarusian cities.

Total objects Retail area, thou sq.
m.

Annual turnover, USD mln Regional presence,
100%

22 8,3 39,8 35

JV "Belvest" is one of the largest shoe chain store in
Belarus. It is the branded chain operator of the largest shoe
manufacturer in Belarus. Since late 2002, the company is
joint Belarusian-Russian enterprise. Chain operator started
its work in 2010, with 33 stores opened. Today, "Belvest"
operates 35 stores (65% penetration in the regions), with
the total area of 5 thousand square meters.

Total objects Retail area, thou sq.
m.

Annual turnover, USD mln Regional presence,
100%

35 5 24 65
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Clothing

Clothing retail reaches about 8.2% of the total trade of non-food goods.
Footwear turnover in 2011 reached about 885 million dollars (including
outerwear, underwear and sportswear). The annual turnover of these
goods by chain operators of contemporary format in 2011 exceeded
USD 140 million (representing almost 16% of the total turnover of the
segment). Most of the clothes are sold at markets and stores non-chain
format. The largest chain stores of the modern format dominating this
market segment are Milavitsa, Serge, Buslik, Orange camel, Svitanak,
Elem, Kupalinka, Marusya, Mango, Delta Sport, Mothercare, Savage,
Ekonom City, Ekonomklass, Adzenne second-hand. In this case, all the
networks have relatively low market share. Most stores are primary
aimed at Minsk market. The exception is Serge, Milavitsa and Svitanak,
which have a high degree of penetration in the region, above 50%.

NON-FOOD RETAIL

Key market players

Source: UNITER

Source: UNITER

Source: UNITER

Group of companies West Ost Union (WOU TM "Buslik")
owns the largest supermarket chain of children's goods in
the Republic of Belarus (major specialty - children's
clothing). European Bank for Reconstruction and
Development (EBRD) owns 25.5% of the group. The chain,
founded in 2006 , consists of 18 stores operating in Minsk,
Gomel, Brest and Mogilev and number of major regional
centers, with total area of 8 thousand square meters. The
chain employs 450 people. Development plans include the
opening of three retail properties in Vitebsk, Gomel ,
Mogilev by the end of 2012.

Total objects Retail area, thou sq.
m.

Annual turnover, USD mln Regional presence,
100%

18 7,9 31,3 48

JV "Milavitsa" is one of the largest manufacturers of
lingerie products in Europe and as the results of research
showcthe most recognized brand in Russia and Belarus. In
these countries Milavitsa is the leader in sales of the middle
price segment. The main shareholders are the Italian
company ILUNA, the European Bank for Reconstruction and
Development, also a large part of shares is owned by
employees. In June 2012, retail chain of Belarusian JV
"Milavitsa" has increased to 500 stores globally (50 of
which are located in Belarus). The company has a high
penetration rate in the regions (91%).
Total objects Retail area, thou sq.

m.
Annual turnover, USD mln Regional presence,

100%

50 3,6 19,4 91
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Retail sector of jewelry and watches accounts for about 1.5% of total trade of
non-food goods. Turnover of jewelry and watches in 2011 reached USD 163
millions annual trade in goods data networks contemporary format in 2011
exceeded $ 80 million (representing almost 50% of the total turnover of the
segment). Most of the jewelry and watches sold through specialty stores and
online. The largest networks in the modern format dominant in this market
segment are Ziko, Monomakh Belyuvelirtorg, Divia, 585. In this case, two
networks and Ziko Belyuvelirtorg control over 50% of sales in this segment.
Small companies in the sector, mainly focuses on the city of Minsk, while large
have a high expansion in the region (over 90%).

NON-FOOD RETAIL

Source: UNITER

Source: UNITER

Source: UNITER

"Zico" company is the largest chain operator in the
Republic of Belarus in jewelry and watches segment. The
company was founded in 1992. The company has its own
factory, which manufactures jewelry. Ziko also sells
products of other brands. The chain unites 69 stores in 24
cities of the Republic of Belarus, with trade area of more
than 6 thousand square meters . 15 stores are located in
the city of Minsk. Regional penetration rate is 91%.

Total objects Retail area, thou sq.
m.

Annual turnover, USD mln Regional presence,
100%

69 6,1 36,6 91

Jewelry chain "Belyuvelirtorg" is one of the largest
company operating in non food retail. At present JSC
"Belyuvelirtorg" includes 40 stores in 25 cities of Belarus. In
addition to jewelry produced in Belarus, Russia, Ukraine,
Moldova and Italy, the company sales watches, glass
products and souvenirs as well. The penetration rate in the
region is 91%. "Belyuvelirtorg" is attractive for potential
investors.  Lev Leviev, Israeli billionaire, owner of LGC,
showed great interest to the company in 2007.

Total objects Retail area, thou sq.
m.

Annual turnover, USD mln Regional presence,
100%

40 4 21,6 91
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HOUSEHOLD PRODUCTS, COSMETICS AND PERFUMERY

Retail sector of household chemicals, cosmetics and perfumes accounts for
about 4% of the total trade of non-food goods. Household products, cosmetics
and perfumes in 2011 reached about USD 426 million of annual turnover. At
chain stores of contemporary format in 2011 the turnover was approximately
USD 65 million (more than 15% of the total turnover of the segment). Most of
the household chemicals, cosmetics and perfumes are sold through non-chain
specialty stores, supermarkets, as well as markets. The largest networks of the
modern format dominant in this market are Mila, KRAVT, YVES ROCHER,
Otlichny, Dom naturalnoj kosmetiky, Mir kosmetiky. Two major networks: Mila
and KRAVT control jointly more than 65% of the turnover of the segment.
Companies such as Mila and Mir naturalnoj kosmetiky have high penetration in
the regions. While other market players are operating in Minsk.

NON-FOOD RETAIL

Key players

Source: UNITER

Source: UNITER

Source: UNITER
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The group of companies Parfyumbythim is a supplier of
household products, personal care, fragrances and
cosmetics. Parfyumbythim Group was founded in 1998.
Since 2009 the company is actively working on the
development of its retail store chain "Mila" nationwide. At
the moment, "Mila" network operates 97 stores across the
country with commercial area of 7,2 thousand square
meters showing annual turnover of around USD 35 million.
The network has a high penetration rate in the regions
(70%).

Total objects Retail area, thou sq.
m.

Annual turnover, USD mln Regional presence,
100%

97 7,2 34,6 70

The company "KRAVT" is the official distributor of leading
cosmetics manufacturers in the Republic of Belarus. The
company "KRAVT" is a leader in Belarusian market of luxury
perfumes and cosmetics. The network consists of 12 retail
properties with shopping area of 2 thousand square meters
and annual turnover of USD 9,6 million. The company
concentrates its activities in the city of Minsk, where it has
six commercial properties. Regional penetration rate is
26%.

Total objects Retail area, thou sq.
m.

Annual turnover, USD mln Regional presence,
100%

12 2 9,6 26
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FURNITURE

Retail sector of furniture accounts for approximately 4.5% of the total trade of
non-food goods. Turnover of furniture production in 2011 reached USD 482
million. At chain stores of contemporary format in 2011 the turnover reached
USD 194 million (more than 40% of the total turnover of the segment). Most of
the furniture products are sold through branded company stores as well as
through chain stores of modern format. Sales share of furniture products at
markets, according to the experts, is about 10%. The largest chain operators of
the modern format dominating the market are Laguna, Domovoi, Divan Divanich
(Mir mebeli), Mebel Pinskdrev. Alongside with this, two major networks: Mebel
Pinskdrev and Laguna control more than 80% of the turnover of the segment.
Companies such as Mebel Pinskdrev and Laguna have a high penetration rate in
the region (over 80%). While other market players are operating in Minsk.

NON-FOOD RETAIL

Key market players

Source: UNITER

Source: UNITER

Source: UNITER

CJSC "Holding company" Pinskdrev "is the largest
manufacturer of furniture in the Republic of Belarus. The
company has 53 own branded stores with shopping area
of 21 thousand square meters and annual turnover of USD
88,2 mln. The company has a total of four stores in Minsk.
The largest store of the modern format was open in Gomel
in 2012 (with retail area of 3000 sq. m.). The chain has a
high penetration rate in the regions (96%).

Total objects Retail area, thou sq.
m.

Annual turnover, USD mln Regional presence,
100%

53 21 88,2 96

UE "Furniture Factory" Laguna "is one of the largest
manufacturers of upholstered furniture in the Republic of
Belarus. The company is the largest furniture retailer in the
country, with total of 55 stores and sales area of 16,9 square
meters and a turnover of USD 71 million. The company has
eight shops in Minsk. UE "Furniture Factory" Laguna "has
high penetration rate in the regions of 87%.

Total objects Retail area, thou sq.
m.

Annual turnover, USD mln Regional presence,
100%

55 16,9 71 87
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There exist great opportunities in Belarus for the growth of private retail chains
through acquisition of a number of existing retail properties managed by state-
owned companies, as well as through expansion of existing retail brands and
development of new chain operators.

The Ministry of Economics in its program of social and economic development
forecasts retail turnover growth by 5% in 2012 and 7% in 2013 and 2014.
Forecasts prepared by analyst of Uniter Investment Company are somewhat
lower (due to global financial difficulties, the devaluation of the currency, and
the slowdown of the economy and personal income) and estimate future
growth by 4% in 2012, 5.5% and 6.5% in 2013 and 2014 respectively. This
forecast is based on the growth of GDP (5% in 2012, 6% in 2013, 7% in 2014), the
growth of real disposable income (3% in 2012, 5% in 2013, 6% in 2014), and a
slight increase in personal savings rate.
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Retail sale of nonfood goods is a subject to state regulation through various
legal acts. Certain positions are the subject to licensing, for example, jewelry
trade, car sales, cosmetics trade. Licensing is regulated by the Civil Code of the
Republic of Belarus, as well as Presidential Decree dated September 1, 2010
450 "On licensing of certain types of activities.“

In addition to licensing, retail is regulated by the following legal acts of general
legislation: Legislative act of the Republic of Belarus of July, 28, 2003. 231-
"On Trade", Legislative Act of January,9 2002. 90- "On Protection of
Consumer Rights”, the Presidential Decree of June 18, 2005. 285 "On some
actions of business regulation”. Also special regulations of non-food trade
regulate retail: the decree of the Council of Ministers of the Republic of Belarus
dated December 12, 2003. 1623 "Policy of market trade of the Republic of
Belarus”, Resolution of the Council of Ministers of July,13 2005.

Also in 2012 active development of the law "On state regulation of commerce"
is executed. The draft of the law provides monopolization remedies for
consumer market of Belarusian retail chains. In addition to this, the project
proposes to tighten the requirements for goods invoice installments: now the
maximum payment period reaches 45 days and is legally established. It is
planned to abolish all kinds of extra payments to large retail services providers
imposed by the latter: product placement fee, merchandising, decanting, fees.

NON-FOOD RETAIL

Forecast

: The Ministry of Economics, UNITERLegal base
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Statistical appendix

NON-FOOD RETAIL

Key economic indicators

Source: IPM research centre

Indicator Unit 2005 2006 2007 2008 2009 2010 2011

Nominal GDP BYR trillion 65,07 79,27 97,17 129,79 137,44 164,48 274,28

Nominal GDP* USD bn 30,2 37,0 45,3 60,8 49,2 55,2 47,3

Real GDP growth % yoy 9,4 10,0 8,6 10,2 0,2 7,7 5,3

Industrial production % yoy 10,5 11,4 8,7 11,5 -2,0 12,0 9,1

Agricultural production % yoy 1,7 5,9 4,1 8,9 1,0 2,5 6,6

Consumer Price Index % yoy, period average 10,4 7,0 8,4 14,8 13,0 7,7 52,3

Consumer Price Index % yoy, end of period 8,0 6,6 12,1 13,3 10,1 9,9 108,7

Industrial product price index % yoy, period average 12,1 8,3 16,3 14,8 15,0 13,5 69,2

Industrial product price index % yoy, end of period 11,0 9,0 22,2 15,4 11,3 18,9 149,6

Exports of goods and services (USD) % yoy 15,9 22,3 24,2 34,2 -32,9 20,3 54,2

Imports of goods and services (USD) % yoy 3,8 33,2 28,0 37,0 -27,0 22,8 29,3

Current account USD mn 436 -1448 -3040 -4988 -6178 -8278 -5775

Current account* % GDP 1,4 -3,9 -6,7 -8,2 -12,6 -15,0 -12,2

FDI (net) USD mn 303 351 1790 2150 1782 1352 3928

International reserves USD mn, end of period 1297 1383 4182 3061 5653 5031 7916

Government budget balance % GDP -0,7 1,4 0,4 1,4 -0,7 -2,6 2,4

Internal public debt % GDP, end of period 5,8 6,5 6,3 6,6 5,7 5,6 11,8

Gross external debt* % GDP, end of period 17,0 18,5 27,6 24,9 44,8 51,6 71,9

Monetary base % yoy, end of period 74 20 38 12 -12 50 84

Exchange rate(NBB, official)** BYR/USD, per. average 2154 2145 2146 2136 2793 2978 4623

Exchange rate(NBB, official)** BYR/USD, end of period 2152 2140 2150 2200 2863 3000 8350

Exchange rate(NBB, official)** BYR/EUR, per. average 2681 2692 2937 3135 3885 3950 6432

Exchange rate(NBB, official)** BYR/EUR, end of period 2546 2817 3167 3077 4106 3973 10800
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2005 2006 2007 2008 2009 2010 2011

Clothes and linen 101,5 101 101,6 104,1 106,4 105 182

Footwear 100,1 100,7 101,4 102,2 104,9 103 180

Perfumery and cosmetics 107,8 105,1 106,2 109,9 123,1 106 238

Electric appliances 102,4 101,6 103,4 102,7 106,6 105 205

Construction materials 105,7 105,4 107,8 111 107 109 238

Furniture 103,2 105 105,5 105,4 104,1 108 195

Jewelry 103 124 101,5 110,8 118 110 288
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NON-FOOD RETAIL

Statistical appendix
Major non-food goods retail turnover indicators

Source: Belstat

2005 2006 2007 2008 2009 2010 2011

Retail turnover (RTO), USD bln 11,7 14,5 17,8 23,6 21,3 23,4 20,1

Retail of non-food goods turnover, USD bln 5,0 6,5 8,2 11,2 8,9 10,7 10,8

Retail chain – total  stores 29 437 30 643 32 405 34 813 37 787 40 402 41 930

Commercial area, thou sq. m 2 856 2 964 3 070 3 307 3 496 3 705 3 940

Number of non-food stores 10 721 11 633 13 562 15 572 18 028 20 320 22 072

2005 2006 2007 2008 2009 2010 2011

Refrigerators and freezers, thou 995 1050 1072 1106 1007 1106 1197

TVs , thou 1 308 1 067 702 717 352 446 404

Washing machines, thou 37 13 163 217 236 274 311

Bicycle, excl children’s thou 441 458 374 250 130 133 172

Fabrics of all types, mln sq. m 289 329 318 322 279 435 487

Knitted goods, mln pieces 43 47 51 55 55 64 65

Legwear garment, mln pairs 82 84 93 100 111 119 130

Footwear, mln pieces 10 11 11 11 11 13 14

Automobile gasoline, thou t 3330 3498 3181 3330 3272 3158 3135

Paper, thou t 69 63 57 56 70 103 113

Cement, thou t 3131 3495 3820 4219 4350 4531 4604

Building brick, mln bricks 838 935 1084 1103 960 1002 956

Production volume of major  non-food goods, 2011

Source: Belstat

Price indices for individual product groups (December to December of the previous year, in percent)

Source: Belstat
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NON-FOOD RETAIL

Statistical appendix
Retail turnover through all distribution channels in 2011, USD mln

Source: Belstat

Total 10750

Cars 1117

Gasoline 1621

Pharmaceuticals 526

Perfumery, cosmetics and toiletry 426

Outwear 694

Knitwear 397

Footwear 609

Household furniture 483

Household electrical appliances 427

Construction materials, not included in other groups 442

Cleaning liquids, wall and floor coverings 249

2005 2006 2007 2008 2009 2010 2011

Retail turnover - total 6,8 8,8 11,0 15,1 13,5 15,9 15,5

Municipal 1,7 2,0 2,4 3,1 2,6 2,6 2,3

Private 4,9 6,4 8,1 11,3 10,3 12,3 12,1

Foreign 0,2 0,4 0,5 0,7 0,6 1,1 1,1

Retail turnover structured by ownership (current prices), USD bln

Source: Belstat

july 2007 jan 2008 july 2008 jan 2009 july 2009 jan 2010 july 2010 jan 2011 july 2011 jan 2012 july 2012

5th Element 5 7 9 13 16 18 21 23 23 25 26

3 3 3 3 3 3 4 4 5 6 6

AXIS 4 7 10 11 12 10 10 10 10 10 12

Corso Como 5 8 11 15 17 17 16 16 15 14 17

PALAS 7 7 7 7 7 7 7 7 7 7 6

Elektrosila 15 18 26 26 26 27 24 22 16 12 12

Milavitsa 12 18 22 30 39 42 44 47 48 50 50

Megatop 0 1 3 6 6 10 15 19 22 22 22

Buslik 1 3 7 7 10 13 16 16 17 17 18

ZIKO 0 5 10 20 27 38 54 90 75 62 69

Major chain operators of the Republic of Belarus store dynamics

Source: Belstat
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Disclaimer

This outlook was prepared for informational purpose only and does not constitute an offer 
or solicitation of a strategic transaction. Points of view, forecasts and evaluations 
presented in this outlook reflects our opinion as of the publication date and may be 
changed without notice. Although the information contained herein has been obtained 
from sources we believe to be reliable and although we ensured their accuracy as of 
the publication date, we cannot guarantee, expressly or impliedly, practicality of 
this outlook regarding future events or current or future value evaluation. Any 
investment decision based on this outlook should be made only at the 
discretion of the investor and UNITER or its employees or any third party 
shall not be responsible in any form and in no circumstances for any 
action of any party taken on the basis of this outlook. Nor UNITER, 
nor any of its employees, nor any third party shall be responsible 
for losses that result from such actions.

©2017 CJSC «UNITER Investment Company» is 
registered entity under Belarusian legislation. All rights 
reserved.

UNITER and UNITER logo are registered 
trade marks under Belarusian legislation.

220114 Belarus, Minsk, 117A Nezavisimosti avenue 12 floor (Aleksandrov Passage 
Business Center)

Office +375 17 385 24 65, Fax +375 17 385 24 64, uniter@uniter.by, www.uniter.by

UNITER Investment Company – financial and investment adviser in 
Belarus with 14+ years of experience with national and 
international investors in 40+ industries and markets within the 
country.

The company's activity is focused on investment banking; support 
of foreign investors and attraction of financing for national 
companies; conducting marketing and analytical research; project 
and asset management.


