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RETAIL TRADE

GENERAL DESCRIPTION OF THE SECTOR

» Retail trade in Belarus is actively developed, what connects not only with the stage
of formation of the trade sector of modern European level, but with some other
reasons:

=Positive dynamics of the volume of retail turnover;

=«Squint» structure of the retail (the high share of non-organized trade, a lack of
modern trade areas and others);

=Alack of large international retail chains with high standards and requirements;

»The retail market in Belarus develops rapidly, about what witnesses the speed of
construction of modern retail objects and retail turnover growth dynamics not only in
Minsk, but in other regions.

» The drivers of the retail development in Belarus are private and foreign companies.
Thus, in Belarus over the last 3-4 years chain retailers (operators of food chain stores)
have been able to enter the market, mostly from the Russian Federation. Moreover,
the most active are many private companies and operators (in the market there is the
update of the pre-existing supply of retail real estate, the opening of new modern
shopping facilities, development of newly built housing estates in Minsk and other
major cities).

»The largest volume of retail turnover takes private and foreign ownership (more
than 70%), state ownership — only more 20%. However, private ownership is
represented by small traders (individual entrepreneurs, small private unitary
enterprise and other forms of small private businesses)

»During 2005-2010 the structure of retail turnover was balanced and today retail
turnover is equally divided between food and non-food demand. In 3 quarter
of 2011 the share of food products increased by 1.4 p. p. to 51.4%.

» From 2005 till October 2011 the structure has significantly changed: the share of
non-organized types of trade decreased almost by 14.6 p.p. — from 36.8% in 2005 to
22.2% in 2011. At that time there is the inverse correlation of the retail chain type of
the settlement and the size of this settlement (the bigger the settlement - the smaller
the share that the non-organized type of trade takes).

» As of 01.01.2011 in Belarus there were 18 large food chains (the most of them
situated in Minsk) with more than 350 trade objects of different types. The trade area
of the whole retail chain made up less than 500 thou sq m. From the beginning of 2011
there were launched 27 food trade objects or 29,7 thou sq m of the whole area of food
retail.

The types of market players of food retail
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The Key Highlights, 3Q 2011
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The description of the main players

@ eas p oonm 1997 — the opening of the first discounter in Minsk
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2005~ the opening of the first hypermarket in Minsk
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2008~ the foundation of the network Rodnaya Storona and the opening of
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Growthdynamics of modern food retail, 2009-3Q2011
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Prostore;
3,6%

Euroopt;
2,9%

Rublevski;

\_Sosedi; 2,6%

Korona; 1,8%

Other; 84,3%

Gippo; 1,8%

Source: UNITER

The location of trade objects in the regions, 3Q 2011
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The description of the main players
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2001-the foundation of the network Sosedi and the opening of the
first store in Minsk
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Annualtrade turnover by chainsin 2011, USD mn
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The description of the regional expansion by modern networks,
302011
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UNITER Investment Company — financial and investment adviser in
Belarus with 14+ years of experience with national and
international investors in 40+ industries and markets within the
country.

The company's activity is focused on investment banking; support
of foreign investors and attraction of financing for national
companies; conducting marketing and analytical research; project
and asset management.
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220114 Belarus, Minsk, 117A Nezavisimosti avenue 12 floor (Aleksandrov Passage
Business Center)

Office +375 17 385 24 65, Fax +375 17 385 24 64, uniter@uniter.by, www.uniter.by

Disclaimer

This outlook was prepared for informational purpose only and does not constitute an offer
or solicitation of a strategic transaction. Points of view, forecasts and evaluations
presented in this outlook reflects our opinion as of the publication date and may be
changed without notice. Although the information contained herein has been obtained
from sources we believe to be reliable and although we ensured their accuracy as of
the publication date, we cannot guarantee, expressly or impliedly, practicality of
this outlook regarding future events or current or future value evaluation. Any
investment decision based on this outlook should be made only at the
discretion of the investor and UNITER or its employees or any third party
shall not be responsible in any form and in no circumstances for any
action of any party taken on the basis of this outlook. Nor UNITER,
nor any of its employees, nor any third party shall be responsible
for losses that result from such actions.
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